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Samantha Bonnette
Marketing and Development Manager
Shreve Memorial Library

https://www.shreve-lib.org/226/Newsletter



The Shreve Read Online
Presented by Samantha Bonnette

Library Newsletters: Best Practices 10.10.19



This is Shreve Memorial Library

21 Branches

2 Mobile Libraries

1 Mobile Makerspace

1 Support Services Center

24/7 e-Branch

Serving Caddo Parish 



You can do WHAT at the Library?



Introducing 
The Shreve Read Online
Bi-Weekly Newsletter

Opt-Out Subscription

Mix of Information – Programs, Services, etc.

Book Suggestions for all ages



Better Together



Marketing Efforts

Billboards

Posters & Flyers

Print, Radio & TV ads

Social Media (@shrevememorial)

Newsletters & E-mail Blasts

Website

Press Releases



Sneak Peek





Dream. Discover. Do. 
Shreve Memorial Library 
and You!



Something for Everyone
System-Wide Events

Programs for Children, Teens, and Adults

Library Spotlight

News & Tech Updates

New Books at the Library



Share Your Story



Challenges



Measuring Success



The Shreve Read Online
• General Newsletter
• First Issue 3/9/17
• Largest Distribution (40K+)
• Open Rate 11% - 13%

Email Blasts - CSS
• Random Sample
• Medium Distribution (3K-5K)
• Open Rate 10% - 15%

Targeted Emails 
• Specific Audience
• Small Distribution (500)
• Open Rate 26%
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Jaime Wong
Public Relations Officer
San Francisco Public Library
jaime.wong@sfpl.org

http://bit.ly/SFPL-Newsletter



At the Library
SAN FRANCISCO PUBLIC LIBRARY

JAIME WONG, PUBLIC RELATIONS OFFICER



Meet Our eNewsletter
 Timing: Monthly

 Subscribers: All library cardholders (330K+)

 Goals: To promote participation in and raise 
awareness of:

 Major programs happening system-wide

 Noteworthy events with partners

 Book clubs

 Exhibitions

 Valuable eResources

 Efforts of Friends of SFPL 



Template Building Blocks

 Header: evergreen links to drive traffic 
to SFPL website

 Footer: key contact information, other 
newsletter offerings + links to drive traffic 
to our social media accounts

 Hero image: promotes headliner news 
of the month



 2-3 lead articles with links to program 
listings

 High-interest images with captions 
including a clear call-to-action (CTA)

Content Building Blocks



Monthly highlights: 
 Library Services

 Exhibitions and Events

 Include link to full calendar

Content Building Blocks



 Program highlights
 In matrix of 3 x 1, 3 x 2

 Top line information with links to program 
listings

 Monthly book club picks

Content Building Blocks



 Friends section
 Membership drives and initiatives

 Social events

 Book sales

Content Building Blocks



Performance Analytics
 Unique Opens: 33.28%, or 105.7K
 Total clicks: 11,164
 Top 5 Clickthroughs:

 Summer Stride headline program 

 Sfpl.org 

 Library card signup/Warriors card highlight 

 Cine San Francisco exhibit 

 Summer Stride PDF 



Thank You!
JAIME WONG

JAIME.WONG@SFPL.ORG



|  www.ebscohost.com/novelist28

Sufa Anderson
Access Services Manager
Las Vegas-Clark County Library District
andersons@lvccld.org
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Primary Source,
a staff newsletter



|  www.ebscohost.com/novelist30

30

Background: Las Vegas-Clark 
County Library District (LVCCLD)

• 6 million visits yearly
• 12.1 million circulations
• 2.8 million items
• 2 million computer use 

sessions

• Serves 1.6 million people 
• 25 branches 
• 600,000 cardholders
• Service area consists of Las Vegas, 

and most of Clark County
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What we were trying to achieve…
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Bringing an Idea to Life

• Start with an idea
• Validate with others
• Map out a plan of action
• Develop and publish
• Evaluate
• Optimize
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Developing a Newsletter

• Start with an idea
• Establish the goal, and the 

message
• Determine the audience
• Give it a name
• Discuss frequency
• Create a structure of format 

to deliver intended message 
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The Lay of the Letter or 
Newsletter Layout

• LibraryAware Templates
• Header
• Introduction
• Department Sections
• Feedback and Suggestions
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• Current Faves
• Contact Us
• Upcoming Training

The Lay of the Letter or Newsletter 
Layout Continued
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The Lay of the Letter or 
Newsletter Layout 

Continued
Sample Content



|  www.ebscohost.com/novelist37

37

The Lay of the Letter or 
Newsletter Layout 

Continued
Sample Content Continued
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The Lay of the Letter or 
Newsletter Layout 

Continued
Sample Content Continued
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Download our guide
http://bit.ly/LibNewslettersBestPractices
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Questions
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Thank you
Learn more at 

ebscohost.com/novelist


