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Reaching Patrons with 
Email Newsletters
John Andrews, Internet Services Librarian
Washoe County Library
jandrews@washoecounty.us



Why Email?

• Meet users where they are – online.
• Print newsletters were costly, and reach was limited.
• Easier to reach new users with email.



General Newsletter

• Started as a single newsletter
• Split into three targeted areas:

• Maker
• Adults
• Kids





Email Blasts

• Special Events
• Promotions
• New Services





Measuring our Impact



Next Steps

• Pilot program for branch emails
• Data-driven decisions
• Analytics
• Press Releases
• ILS opt-in & email collection
• More original content
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Email Newsletters
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eResources:
Instructional Brochures

Caleigh Haworth, Training & Communications Coordinator
Marigold Library System
caleigh@marigold.ab.ca







Why create 
instructional brochures?



FEAR of 
TECHNOLOGY



EMPOWER 
PATRONS and 
LIBRARY STAFF



“The handouts take some of the pressure off 
me when I might not feel super confident 
about helping a patron with a resource I 
don’t use myself.”

- Staff member, Okotoks Public Library





TURN PATRONS 
into ADVOCATES



“I just saw your brochure on 
AutoRepair one day when I visited the 
library and my husband needed some 
resources so I shared it with him. He 
thinks I am a star!”

- Patron, Delia Municipal Library



Branding





Success



Printing Stats

2014  2019

350% increase in copies 
printed for member libraries



Patron eResource Presentations

2015

13

2019

0



Caleigh Haworth, Training & Communications Coordinator
Marigold Library System
caleigh@marigold.ab.ca



Using Social Media Advocacy 
to Promote Your Library

Tommy Hardin
Online Marketing Coordinator



Step 1



Step 2 – Get Brand Advocates Onboard –
The Ask

Become an MCPL Advocate! Mid-Continent Public Library is looking for social media-savvy people 
to become Social Media Advocates (#MCPLAdvocate) during National Library Week, April 7-13, 
2019. This year's theme is "Libraries = Strong Communities"! We need your help to help us raise 
awareness about the important resources and services that our Library provides to make our 
community strong. 

Being a #MCPLAdvocate takes no money and very little time. Since you are already passionate 
about MCPL and already like and share our content on your social media account, we know that 
you understand the value of our Library. If you want to help, we will contact you during National 
Library Week and ask that you share specific content and use the hashtags #MCPLAdvocate, 
#NationalLibraryWeek, #LibrariesTransform, and #NLW19. 

Please message me back if you are will to participate!

https://twitter.com/hashtag/MCPLAdvocate?src=hashtag_click
https://twitter.com/hashtag/MCPLAdvocate?src=hashtag_click
https://twitter.com/hashtag/MCPLAdvocate?src=hashtag_click
https://twitter.com/hashtag/NationalLibraryWeek?src=hashtag_click
https://twitter.com/hashtag/LibrariesTransform?src=hashtag_click
https://twitter.com/hashtag/NLW19?src=hashtag_click


Step 2 – Get Brand Advocates Onboard –
The Responses



Step 3—The Content
Thank you for becoming an MCPL Social Media Advocate (@MCPLAdvocate) for National Library Week. Below you will find copy and images to 
share during the week of April 7-13. Feel free to personalized text and share at your convenience and use the hashtags #MCPLAdvocate, 
#NationalLibraryWeek, #LibrariesTransform, and #NLW19. 

1. 32 adults have earned high school diplomas and received job training through Career Online High School―available through MCPL―since it 
launched in 2017. 

2. 1,431 people attended 78 programs offered by MCPL’s Square One Small Business Services last year. More than 80% of the attendees
reported being in the discovery, startup, or growth phase of their business. 

3. More than 136,313 children and caregivers attended almost 5,000 storytimes last year. 

4. The Library’s Reading Rocket reached more than 16,350 children last year, providing early literacy services during 185 stops.

5. Homebound customers received 24,535 books, DVDs, and other materials last year through MCPL’s Library-By-Mail program. 

6. To date, more than 100,000 food items have been collected for local food pantries through MCPL’s Food For Fines program, which allows 
customers to reduce their fines in exchange for donations of nonperishable items. 

7. Customers logged more than 838,000 public computer and Wi-Fi sessions at MCPL branches to work on job searches, pay bills, conduct 
research, and more.

https://twitter.com/hashtag/MCPLAdvocate?src=hashtag_click
https://twitter.com/hashtag/NationalLibraryWeek?src=hashtag_click
https://twitter.com/hashtag/LibrariesTransform?src=hashtag_click
https://twitter.com/hashtag/NLW19?src=hashtag_click


Step 3—The Content



The Content Shared on Social



MCPL Advocates Pilot
National Library Week—The Results



Thank you! 

Tommy Hardin
Online Marketing Coordinator

thardin@mymcpl.org

mailto:thardin@mymcpl.org


Marketing “Yesterday”
John Chrastka, Executive Director 
EveryLibrary
john.chrastka@everylibrary.org

mailto:john.chrastka@everylibrary.org


a

What Can We Learn from Politics?What do we learn from politics?



Politics is about 
beliefs
• One’s own deeply held 

beliefs and value system

• Relationship with the 
candidate or issue

• Ideological alignment with 
the solution



People Vote for 
Candidates and 
Ideas…
Shared Value System

Shared Identity 

Personal Characteristics

Policy Issues

“The Political Brain” (Westin 2016)

@everylibrary



What are their deeply-held beliefs?



Yesterday + Tomorrow = Support

OCLC. 2018. Public Libraries: Marketing and Communications Landscape. Dublin, OH: OCLC.



New Metrics and Better Frames



Marketing “Yesterday”

• Stories about successes that 
emphasize your values.

• Stories of failures that 
demonstrate integrity.

• Stories about people who are 
important to you.

• Stories about “why you do 
what you do.”



Who else cares about 
your Mission, Vision 
and Values?

“Provide a welcoming and accessible environment in which all 
individuals receive professional service and assistance in fulfilling 
their educational, research, literacy and entertainment needs.”

- Berwyn (IL) Public Library



Keys to Marketing 
“Yesterday”

• Humanize your ads and posts.
• Talk about the experts.
• Get past job titles.
• Use the right pronouns.
• Do your surveys outside of the library.
• Talk with people about their values. And about yours.



Thank You!

John Chrastka, Executive Director 

EveryLibrary

john.chrastka@everylibrary.org

mailto:john.chrastka@everylibrary.org
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Questions
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Thank you
Learn more at 

ebscohost.com/novelist
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