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Product Manager, LibraryAware
Author of Bite‐Sized Marketing, Realistic Solutions for the Overworked Librarian
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LibraryAware Customer Engagement Coordinator
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Patrick Holt
Adult Services Librarian
Durham County Library (NC)



Patrick Holt’s

at
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pdholt@dconc.gov
durhamcountylibrary.org/nextreads
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Kim Cashman
Reference Services Supervisor
Mishawaka‐Penn‐Harris Library (IN)



Books in the National Media
Presented by:
Kim Cashman

Thursday, September 26, 2017
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About the Mishawaka‐Penn‐Harris 
Public Library

• We serve Penn and Harris Townships in northern Indiana

• We serve a population of 89,652 which is 93% urban

• Three locations each with very different character and 
demographics:  Mishawaka Library, Harris Branch, Bittersweet 
Branch
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MPHPL Locations
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Target Audience

• Patrons interested in new releases, fiction and nonfiction that is 
creating a buzz 

• Patron‐driven list like many of our newsletters

• Useful to staff as well
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How the List Came About
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How the Newsletter 
Came About (cont.)

Sarah Feldbaum 
suggested turning it into 
a newsletter as well
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Strategic Plan

Newsletter and list on website serve 3 goals in strategic plan
• Increase circulation
• Provide useful content on website for patrons
• Increase awareness of multiple formats 
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Multiple Formats in Newsletter
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Other Tools for Reaching This Audience

• Recommended reads lists on our website
• Book clubs
• Bookmarks created in LibraryAware of recent, popular fiction and 
nonfiction
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Bookmark example
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Features

• Ease of use to save staff time
• Links to catalog
• Not generic‐‐‐includes library brand
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Is it worth it?

• Anecdotally, yes!
• It adds very little staff time 
• Can often be done at quiet times on desk
• Saves staff time finding books and collecting books
• Seems to increase patron demand
• Number of subscribers increasing 
• Hard to quantify exactly how much demand is created by our website 
lists and newsletters
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Thank you!
k.cashman@mphpl.org

#NoveListConversations 26



|  www.ebscohost.com/novelist27

Jez Layman
Adult Services Librarian
Indian Prairie Public Library (IL)



Reaching Unique 
Communities: 
Millennials and 
Job Hunters
JEZ LAYMAN, ADULT SERVICES LIBRARIAN
INDIAN PRAIRIE PUBLIC LIBRARY – DARIEN, IL
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 Includes:
 Upcoming programs

 Recent job hunting books

 Current job openings at the library

 Databases & other resources

 How we built the list:
 Advertised it at job & career programs

 Put out a physical sign-up list at programs 
and community events, such as job fairs

 Included on newsletter opt-in page

 Tips: 
 Keep it professional & to the point

 Use images wherever possible
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 Was it worth it? Yes! We wanted to reach job 
hunters where they were at & let them know 
about new programs and services.

 Important Email Features Used:
 Special mailing lists. 

 Metrics on subscribers, open rate, and clicks

 Does this fit your strategic plan? Yes. We wanted 
to offer more job & career related services and 
make people aware of them to boost 
attendance & usage.
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 Sent to 5800+ subscribers
 How we built the list:

 Advertised it at programs & book club

 Included on newsletter opt-in page

 Limited opt-out system set to cardholders who fell 
into the age range

 Tips: 
 Have fun with it! Use memes, funny titles, and other 

Millennial in-jokes. 

 Keep it casual and friendly

 Use first person
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 16% of program attendees heard about it from 
the enewsletter

 Important Email Features Used: Special mailing 
lists. Click statistics help us see what topics were 
most interesting; creative titles vs. informative 
titles.

 Use statistics to justify your programs (and ask for 
more money in your budget)
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Jez Layman
Adult Services Librarian
Indian Prairie Public Library
Darien, IL
JEZL@IPPL.INFO
HTTP://LIBSOCIAL.IPPL.INFO 
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Catherine Coles
Manager of Library Services/County Librarian
County of Lennox & Addington (Ontario)
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Thank You
www.ebscohost.com/novelist

Sign up for *our* free newsletters:
http://tinyurl/novelistnews


